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INTRODUCTION 
 
Mobile devices have taken the center-stage that was once dominated by the Internet. Mobiles and 
tablets, and the various applications that come along with it, have permanently changed the way we 
work, connect and communicate. It is no longer a privilege for a company to have a mobile app; it’s a 
necessity. 
 
 
 
Mobile applications have become an integral part of the insurance industry as much as they are for any 
customer facing industry. In today’s mobile savvy generation, not adopting mobile applications risks the 
company of being left behind. 
 
A recent Nielsen study reveals that more than 71 percent of US population owns a smartphone. It also 
strongly indicates that more and more Americans are spending more time on their smart phones than 
any other digital media such as televisions, computers etc. 
 

 
 
 
 
 
 
 

US	  Smartphone	  Market	  Share	  by	  Age,	  Operating	  System	  and	  Gender	  during	  Q2,	  2014	  
Source:	  Nielsen	  
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Another research suggests that the number of applications downloaded on smart phones 
equates to close to 8 million applications downloaded per hour are more than. The Apps 
store is flooded with insurance applications such as Insurance industry journals, life 
insurance, insurance glossary and dictionaries, auto insurance, healthcare, home 
mortgage insurance, even home inventory management applications. Most major 
insurance providers already have their mobile applications on various apps stores. It’s 
true that insurance customers may not need to use insurance mobile applications as 
often as other industries. But believing that mobile is something they can neglect would 
be equivalent to neglecting the myriad benefits mobility has to offer to the insurance 
industry. Some of them are: 
 
Increased self-service and customer education 
 
Mobile solutions can be designed to ensure customers have access to all the necessary 
information anytime, anywhere. The automation of such processes would not only 
eliminate human intervention but also significantly alleviate resource requirement of the 
organization. 
 
Faster and more enhanced customer service 
 
Insurance carriers are using mobility to improve and enhance customer service by 
assisting customers in funding authorized medical providers, claims inquiry and 
settlement, quote generation, grievances, mobile payments, and various other services 
which initially required customers to connect with a representative via a phone call, email 
or via the company’s website. 
 

 
Source: IBM 
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More empowered and efficient agents and brokers 
 
One of the greatest advantages for insurance carriers from mobile applications lies with 
the fact that it provides more functionality to the agents and brokers. Agents and brokers 
can reduce cost by moving work to the field and streamlined transactions to reduce time 
and have better understanding of field activities. It also provides agents with a wealth of 
information at their fingertips. Thus, allowing them to focus on their work rather than 
other miscellaneous activities. 
 
Usage-based insurance (UBI) through telematics 
 
Usage-based insurance involves a GPS device that tracks driving behavior and sends 
the information to the insurer company. More and more U.S. drivers are opting for 
usage-based insurance in return for discounts on their current insurance policy, finds a 
new survey released by Towers and Watson. Survey reveals that 80 percent of the 
1,000 participants agreed to buy a UBI policy or consider the concept. That number rises 
to 88 percent of all drivers, if they were guaranteed that the UBI policy would not raise 
their insurance premiums, the survey finds. 
 
Here are some of the findings from a Consumer Survey conducted by Towers Watson: 
 

 
 
 
 

 
 
 
 
 
 
 
 
 
Source: Towers Watson 
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CONCLUSION 
 
 
Technology will keep advancing and will continue to change 
business models. Before 2007, most people didn’t know what 
a mobile app was. But the launch of iPhone in 2007 and the 
smartphone market explosion that followed, mobile 
applications have changed the way businesses work and 
function and have become a major influence in user 
engagement. The age of mobile is now. And in order to stay 
relevant, companies must embrace it or be left behind. 
 
Today, enterprise mobility is not confined only to factors like 
efficiency and productivity; it has taken the centre-stage to 
become a critical resource for driving new revenue 
generation and technology leadership. Mobility helps 
companies transform their business by allowing them to 
continuously stay connected with their customers – even on 
the go. 
 

 

 
 
KMG has been a partner 
of choice in providing 
technology solutions to 
insurance companies 
such as enterprise 
mobility, BI solutions and 
analytics, and legacy 
support and 
modernization among 
others. With its Enterprise 
Mobility Solutions, KMG 
provides businesses with 
the right tools to stay 
competitive, efficient and 
maximize the potential of 
their mobile 
implementation. 
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